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Two Fish Divers merupakan tempat wisata yang didirikan pada tahun 2001, 
berpusat di Kota Manado oleh sepasang suami – istri yang memiliki kesamaan hobi 
yaitu menyelam, sehingga dinamakan “Two Fish Divers”. Fasilitas utama yang 
dimiliki tidak hanya diving centre namun juga memiliki resort sendiri. Selain itu, 
fasilitas pendukung lainnya yaitu sekolah diving, restoran, live music dengan Two 
Fish Band di akhir pekan, kolam renang, spa, Two Fish Shop,  lounge and bar, serta 
fasilitas edukasi seperti perpustakaan mini. Meski begitu, kurangnya awareness 
masyarakat setempat membuat Two Fish Divers mengalami penurunan wisatawan 
terutama wisatawan lokal yang masih muda. Maka dari itu, diperlukan perancangan 
media promosi untuk Two Fish Divers. Metode pengumpulan data yang digunakan 
yaitu kualitatif dan kuantitatif melalui observasi, wawancara, kuesioner dan studi 
eksisting. Big idea dari Two Fish Divers yaitu  “enjoying all the exciting yet 
thrilling journey with Two Fish Divers” dengan visualisasi ketegangan dan 
keseruan kegiatan menyelam. Pesan utamanya yaitu mau mengajak target audiens 
untuk menikmati momen menegangkan namun menyenangkan dengan dua fasilitas 
utama yang merupakan keunggulan dari Two Fish Divers secara bersamaan. Target 
audiens primer berusia 25 – 35 dan target sekunder berusia 8 – 12 tahun dengan 
pendekatan AISAS melalui media online dan offline yaitu sosial media Facebook 
dan Instagram, billboard, x – banner, poster, website, dan merchandise.  




Two Fish Divers is a place that was founded in 2001, centered in the city of 
Manado by a couple who like to dive, so it is called "Two Fish Divers". The main 
facilities are not only diving center but also has its own resort. In addition, other 
supporting facilities are diving schools, restaurants, live music with Two Fish Band 
on weekends, swimming pools, spas, Two Fish Shop, lounges and bars, and 
educational facilities such as mini libraries. Even so, the lack of awareness of the 
locals has caused Two Fish Divers to lost of tourists, especially young tourists. So 
it is necessary to design promotional media for Two Fish Divers. The design used 
qualitative and quantitative data collection methods through observation, 
interviews, questionnaires and existing studies. Big idea from Two Fish Divers is 
"enjoying all the exciting yet thrilling journey with Two Fish Divers" with 
visualization of tension and excitement of diving activities. The message is to invite 
the target audience to enjoy a thrilling but exciting moment with two main facilities 
which are the hallmarks of Two Fish Divers simultaneously. The primary target 
audience is 25 - 35 years old and the secondary target is 8 - 12 years old with the 
AISAS approach through online and offline media, such as social media Facebook 
and Instagram, billboards, x-banners, posters, websites, and merchandise. 




















LEMBAR PERNYATAAN TIDAK MELAKUKAN PLAGIAT ................... II 
HALAMAN PENGESAHAN TUGAS AKHIR .............................................. III 
KATA PENGANTAR ..................................................................................... IV 
ABSTRAKSI.................................................................................................... VI 
ABSTRACT ....................................................................................................VII 
DAFTAR ISI ................................................................................................. VIII 
DAFTAR GAMBAR .........................................................................................X 
DAFTAR TABEL ......................................................................................... XVI 
DAFTAR LAMPIRAN .............................................................................. XVIII 
BAB I PENDAHULUAN................................................................................... 1 
1.1. Latar Belakang ..................................................................................... 1 
1.2. Rumusan Masalah ................................................................................ 3 
1.3. Batasan Masalah .................................................................................. 3 
1.4. Tujuan Tugas Akhir ............................................................................. 5 
1.5. Manfaat Tugas Akhir ........................................................................... 5 
BAB II TINJAUAN PUSTAKA ........................................................................ 6 
ix 
 
 Desain Komunikasi Visual ................................................................... 6 
2.1.1. Prinsip Desain .................................................................................. 6 
2.1.2. Elemen Desain ................................................................................. 9 
2.1.3. Tipografi ........................................................................................ 13 
2.1.4. Layout ............................................................................................ 16 
2.1.5. Gambar .......................................................................................... 20 
2.1.6. Ilustrasi .......................................................................................... 20 
2.1.7. Copywriting ................................................................................... 20 
2.1.8. Fotografi ........................................................................................ 21 
2.1.9. Fotografi Desain ............................................................................. 21 
 Promosi.............................................................................................. 21 
1.2.1. Definisi Promosi ............................................................................ 21 
1.2.2. Manfaat Promosi ............................................................................ 22 
1.2.3. Tujuan Promosi .............................................................................. 22 
1.2.4. Teknik Promosi .............................................................................. 23 
1.2.5. Jenis-jenis Media Promosi .............................................................. 24 
1.2.6. AISAS ........................................................................................... 29 
 Scuba Diving...................................................................................... 30 
2.3.2. Manfaat Scuba Diving .................................................................... 31 
2.3.3. Jenis – jenis Scuba Diving .............................................................. 32 
BAB III METODOLOGI ................................................................................ 34 
3.1. Metodologi Pengumpulan Data .......................................................... 34 
x 
 
3.1.1. Kuesioner ....................................................................................... 35 
3.1.2. Wawancara .................................................................................... 40 
3.1.3. Observasi ....................................................................................... 56 
3.1.4. Studi Kompetitor ............................................................................ 63 
3.1.5. Analisis SWOT .............................................................................. 69 
3.1.6. Analisa Target ................................................................................ 70 
3.1.6.1. Segmentation .............................................................................. 70 
3.1.6.2. Targeting.................................................................................... 71 
3.1.6.3. Positioning ................................................................................. 71 
3.2. Metodologi Perancangan .................................................................... 71 
BAB IV  PERANCANGAN DAN ANALISIS ................................................ 74 
4.1. Metodologi Perancangan .................................................................... 74 
4.1.1. Pesan Utama .................................................................................. 74 
4.1.2. Mind Mapping................................................................................ 75 
4.1.3. Big Idea ......................................................................................... 76 
4.1.4. Copywriting ................................................................................... 79 
4.1.5. Teknik Promosi .............................................................................. 80 
4.1.6. Tahapan Promosi............................................................................ 81 
4.1.7. Konsep Visual ................................................................................ 83 
4.1.8. Konsep Perancangan ...................................................................... 85 
4.1.9. Perancangan Visual ........................................................................ 96 
4.1.10. Strategi Media ...........................................................................111 
xi 
 
4.2. Analisis Media Promosi ....................................................................112 
4.2.1. Billboard .......................................................................................112 
4.2.2. Sosial Media .................................................................................115 
4.2.3. Poster ............................................................................................120 
4.2.4. X – banner ....................................................................................125 
4.2.5. Website .........................................................................................127 
4.2.6. Merchandise .................................................................................132 
4.3. Bugdeting ..........................................................................................134 
BAB V  PENUTUP .........................................................................................136 
5.1 Kesimpulan .......................................................................................136 
5.2. Saran .................................................................................................139 


















Gambar 2. 1 Unity ............................................................................................... 6 
Gambar 2. 2 Emphasis ......................................................................................... 7 
Gambar 2. 3 Scale and Propotion ........................................................................ 7 
Gambar 2. 4 Keseimbangan ................................................................................. 8 
Gambar 2. 5 Irama ............................................................................................... 8 
Gambar 2. 6 Garis ............................................................................................... 9 
Gambar 2. 7 Bentuk ........................................................................................... 10 
Gambar 2. 8 Nilai .............................................................................................. 11 
Gambar 2. 9 Color ............................................................................................. 11 
Gambar 2. 10 Single Column Grid ..................................................................... 17 
Gambar 2. 11 Multi Column Grid ...................................................................... 18 
Gambar 2. 12 Modular Grids ............................................................................. 19 
Gambar 2. 13 Hierarchical Grid ........................................................................ 19 
Gambar 2. 14 Brosur ......................................................................................... 24 
Gambar 2. 15 Flyer ........................................................................................... 25 
Gambar 2. 16 Merchandise ................................................................................ 25 
Gambar 2. 17 Poster .......................................................................................... 26 
Gambar 2. 18 Spanduk ...................................................................................... 27 
Gambar 2. 19 Billboard ..................................................................................... 27 




Gambar 3. 1 Usia Target .................................................................................... 36 
Gambar 3. 2 Pendapatan .................................................................................... 36 
Gambar 3. 3 Liburan dalam setahun .................................................................. 37 
Gambar 3. 4 Kota .............................................................................................. 37 
Gambar 3. 5 Kota – kota .................................................................................... 38 
Gambar 3. 6 Tempat Impian Berlibur ................................................................ 38 
Gambar 3. 7 Mengetahui Two Fish Divers......................................................... 39 
Gambar 3. 8 Jumlah Orang yang Tertarik .......................................................... 39 
Gambar 3. 9 Media Promosi .............................................................................. 40 
Gambar 3. 10 Wawancara .................................................................................. 41 
Gambar 3. 11 Wawancara .................................................................................. 42 
Gambar 3. 12 Logo ............................................................................................ 42 
Gambar 3. 13 Logo Two Fish Bunaken ............................................................. 46 
Gambar 3. 14 Kuda Laut ................................................................................... 47 
Gambar 3. 15 Logo Two Fish Lembeh .............................................................. 48 
Gambar 3. 16 Nudibranch .................................................................................. 49 
Gambar 3. 17 Logo Two Fish Amed .................................................................. 49 
Gambar 3. 18 Tempat Puffer Fish ...................................................................... 50 
Gambar 3. 19 Logo Two Fish Lembongan ......................................................... 50 
Gambar 3. 20 Ikan Mola – Mola ........................................................................ 51 
Gambar 3. 21 Logo Two Fish Gili Air ............................................................... 52 
Gambar 3. 22 Logo Two Fish Lombok .............................................................. 53 
xiv 
 
Gambar 3. 23 Ikan Pari ...................................................................................... 54 
Gambar 3. 24 Kolam renang .............................................................................. 58 
Gambar 3. 25 Hammock .................................................................................... 58 
Gambar 3. 26 Taman ......................................................................................... 58 
Gambar 3. 27 Dive shop .................................................................................... 59 
Gambar 3. 28 Restoran ...................................................................................... 60 
Gambar 3. 29 Café bar ...................................................................................... 60 
Gambar 3. 30 Tempat santai .............................................................................. 61 
Gambar 3. 31 Outdoor Spa ................................................................................ 62 
Gambar 3. 32 Kamar ......................................................................................... 62 
Gambar 3. 33 Indoor Spa................................................................................... 62 
Gambar 3. 34 Restoran ...................................................................................... 63 
Gambar 3. 35 Website Living Asia .................................................................... 65 
Gambar 3. 36 Facebook post ............................................................................. 65 
Gambar 3. 37 Web Banner Living Asia ............................................................. 66 
Gambar 3. 38 Poster .......................................................................................... 66 
Gambar 3. 39 Website Grand Luley ................................................................... 68 
Gambar 3. 40 Instagram post ............................................................................. 68 
Gambar 4. 1 Mindmapping…………………………………………..…………..76 
Gambar 4. 2 Moodboard .................................................................................... 78 
Gambar 4. 3 Sketsa ............................................................................................ 84 
Gambar 4. 4 Warna ........................................................................................... 86 
Gambar 4. 5 Font .............................................................................................. 87 
xv 
 
Gambar 4. 6 Sketsa Kasar .................................................................................. 88 
Gambar 4. 7 Ocean Rush ................................................................................... 89 
Gambar 4. 8 Ubuntu .......................................................................................... 89 
Gambar 4. 9 Tipografi Pasir............................................................................... 90 
Gambar 4. 10 Headline dan Brush ..................................................................... 90 
Gambar 4. 11 Foto Two Fish Divers .................................................................. 91 
Gambar 4. 12 Gambar diving ............................................................................. 92 
Gambar 4. 13 Gambar diving 2 .......................................................................... 92 
Gambar 4. 14 Contoh gambar dan foto untuk poster .......................................... 93 
Gambar 4. 15 Photo Composite ......................................................................... 94 
Gambar 4. 16 Retouch ....................................................................................... 95 
Gambar 4. 17 Grid............................................................................................. 95 
Gambar 4. 18 Perancangan Visual FB 1............................................................. 96 
Gambar 4. 19 Final FB ...................................................................................... 97 
Gambar 4. 20 Grid Banner FB........................................................................... 97 
Gambar 4. 21 Foto dan Gambar Banner FB ....................................................... 98 
Gambar 4. 22 Perancangan Banner .................................................................... 98 
Gambar 4. 23 Finalisasi  FB Banner .................................................................. 98 
Gambar 4. 24 Grid IG Post ................................................................................ 99 
Gambar 4. 25 Perancangan IG Post ................................................................... 99 
Gambar 4. 26 Final ...........................................................................................100 
Gambar 4. 27 Perancangan Billboard 1.............................................................101 
Gambar 4. 28 Perancangan Billboard 2.............................................................101 
xvi 
 
Gambar 4. 29 Final ...........................................................................................102 
Gambar 4. 30 Perancangan Poster 1 ..................................................................103 
Gambar 4. 31 Perancangan Poster 2 ..................................................................104 
Gambar 4. 32 Final ...........................................................................................104 
Gambar 4. 33 Perancangan X – banner .............................................................105 
Gambar 4. 34 Final X – banner ........................................................................106 
Gambar 4. 35 Grid Website ..............................................................................107 
Gambar 4. 36 Elemen Grafis ............................................................................108 
Gambar 4. 37 Konten Website ..........................................................................109 
Gambar 4. 38 Registration Page .......................................................................110 
Gambar 4. 39 Merchandise ...............................................................................111 
Gambar 4. 40 Billboard ....................................................................................114 
Gambar 4. 41 Lokasi ........................................................................................115 
Gambar 4. 42 Analisis Facebook ......................................................................116 
Gambar 4. 43 Instagram post ............................................................................117 
Gambar 4. 44 banner facebok analisis ...............................................................118 
Gambar 4. 45 Media Facebook .........................................................................118 
Gambar 4. 46 Media Facebook 2 ......................................................................119 
Gambar 4. 47 Media Instagram .........................................................................119 
Gambar 4. 48 Media Instagram 2 ......................................................................120 
Gambar 4. 49 Poster 1 ......................................................................................122 
Gambar 4. 50 Poster 2 ......................................................................................123 
Gambar 4. 51 Poster 3 ......................................................................................124 
xvii 
 
Gambar 4. 52 Media Poster ..............................................................................125 
Gambar 4. 53 X – Banner .................................................................................126 
Gambar 4. 54 Media X – Banner ......................................................................127 
Gambar 4. 55 homepage ...................................................................................129 
Gambar 4. 56 Registration page .......................................................................130 
Gambar 4. 57 Media Website 1 .........................................................................131 
Gambar 4. 58 Media Website 2.........................................................................131 
Gambar 4. 59 Alat Diving .................................................................................133 
Gambar 4. 60 T – shirt ......................................................................................133 


















Table 3. 1. SWOT………………………………………………………………………..65 
Table 4. 1. AISAS………………………………………………………………………..82 





































LAMPIRAN A: LEMBAR BIMBINGAN…………………………….……XVI 
LAMPIRAN B: WAWANCARA………………………………………….XVIII 
 
 
 
 
 
 
